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Apparel

Footwear

Housewares

Jewelry

Specialty Retail

Sporting/Outdoor

Automotive

Electronics

CONTENTS
Welcome to the Winter edition of the Bluecore Lookbook - a small 

sampling of behavioral  and product catalog triggers currently 

employed by our partners across a number of key verticals. For 

more information about any of the emails you see here, please 

reach out to us at lookbook@bluecore.com. Enjoy!
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Targets customers that have 
browsed, but not purchased, items 
with price reductions

Combines new pricing and visuals 
of products previously browsed

Real-time product recommendations 
based on browse behavior

APPAREL Price Decrease

1

2

3

1

2

3

Wool snorkle jacket on sale...
Subject Line

Sent immediately after price changes

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Tommy Hilfiger’s Price Decrease trigger 
identifies products that have decreased 
in price by a predetermined threshold and 
matches those items with customers who 
previously browsed within a certain time 
period... with no data feeds.

Open Rate

36%

Click Rate

12%
(Revenue-Per-Email)

$1.95

RPE 
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Pulls in exact product(s) purchased

Related products recommended based 
on gender of those purchased

Integrated survey banner displays 
based on specific product purchases

Post Purchase

1

2

3

1

2

3

Tell us what you think!

APPAREL

Sent 9 days after purchase is made

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Handsome men in polos? Yes. But also a 
survey opportunity dynamically pulled into 
the template from the eCommerce storefront.

Open Rate

45%

Click Rate

08%
(Revenue-Per-Email)

$0.76

RPE 

Subject Line
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Abandoned Search

2

3

We thought you may like these

APPAREL

Dynamic copy based on products 
searched for (e.g., Pants, Shorts + Denim)

Products recommended from the 
category based on search function 
and best-sellers

Direct links to category page as well 
as best-sellers

1

2

3

Sent 4 hours after Search Abandonment

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Customers who enter specific search terms 
on CalvinKlein.com and later abandon, receive 
this Abandoned Search trigger with dynamic 
copy related to specific areas of interest.

Open Rate

36%

Click Rate

6%
(Revenue-Per-Email)

$0.54

RPE 

1

Subject Line
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.gif-based header displaying a moving 
shopping cart creates more engaging 
email content

Real-time catalog data only shows 
cart contents that are still in-stock

Catalog data enables pricing informa-
tion as well as savings to be shown in 
email automatically

Product Abandonment Trigger

1

2

3

1

2 3

Forget something? Get it before it’s gone!

APPAREL

1

Sent 2 hours after Cart Abandonment

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Nordstrom Rack is taking Abandoned Cart 
triggers to the next level with a fun .gif 
animation in addition to grabbing a previously 
carted item at a discount. 

Open Rate

44%

Click Rate

12%
(Revenue-Per-Email)

$3.83

RPE 

Subject Line
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Category-appropriate product 
promotion placed at top of email

Best-selling products in  the category 
abandoned are displayed

Editorial content details uses of 
product by real customers

Category Abandonment

1

2

3

1

2

3

Your search just got easier

APPAREL

Sent 4 hours after Category Abandonment

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Category browsing behaviors are well worth 
tracking and sending triggered emails around 
- especially with compelling copy and design 
like this.

Open Rate

43%

Click Rate

10%
(Revenue-Per-Email)

$1.41

RPE 

Subject Line
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Real-time product recommendations 
support customer’s purchase

Copy utilizes opportunity to further 
personalize customer messaging

Post Purchase cross-sell helps cus-
tomers extract maximum value from 
previous purchase

FOOTWEAR Post Purchase

1

2

3

1

2

3

We thought you’d love these...

Sent 10 days after purchase is made

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Sperry leverages a block of cross-sell items 
directly related to items purchased to drive 
additional conversions and help customers 
maximize value.

Open Rate

28%

Click Rate

6%
(Revenue-Per-Email)

$0.20

RPE 

Subject Line
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Related products in the category 
browsed

Custom .gif displays color options 
of similar products

Bacl-In-Stock

1

2

1

2

Back in stock: crocs hilo clog

FOOTWEAR

Sent daily based on products 
returning to the catalog

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

This Back-In-Stock trigger is sent based on 
automatic detection of inventory changes 
within Crocs’ online catalog.

Open Rate

35%

Click Rate

10%
(Revenue-Per-Email)

$0.47

RPE 

Subject Line
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Real-time product recommendations 
based on browse behavior

Pricing information included to help 
promote customer conversions

Best-sellers in the category browsed

Product Abandonment

1

2

3

1

2

3

Still thinking about those shoes?

FOOTWEAR

Sent 3 hours after Product Abandonment

WHAT’S INTERESTING

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Hours after customers complete their online 
shoe shopping, Payless leverages real-time 
product recommendations and an optimized 
email designed to bring them back to 
complete their purchase.

Open Rate

41%

Click Rate

11%
(Revenue-Per-Email)

$1.00

RPE 

Subject Line
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.gif product images illustrate unique 
product offerings (e.g., light-up shoes)

Real-time catalog data only shows 
cart contents that are still in stock

Personalized product recommendations 
based on items in cart

Abandoned Cart

1

2

3

1 2

3

Pick up right where you left off. Here’s your cart.

FOOTWEAR

Sent 2 hours after Cart Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

40%

Click Rate

13%
(Revenue-Per-Email)

$2.85

RPE 

WHAT’S INTERESTING

In their Abandoned Cart email, Stride Rite 
includes a banner for their rewards program 
which includes a free shipping promotion. This 
is a good strategy to push a sale along and 
also to encourage customer loyalty.

Subject Line
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Individual product browsed included 
with product information

Real-time product recommendations 
based on browse behavior

HOUSEWARES Product Abandonment

1

2
1

2

Vosne Romanee Les Malconsorts Sylvain  
Cathiard 2012 and more...

Sent 3 hours after Product Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

45%

Click Rate

11%
(Revenue-Per-Email)

$4.05

RPE 

WHAT’S INTERESTING

Triggers about great deals on wine? Yes, 
please. Zachy’s pairs past wine browsing with 
related top sellers, with many on sale. 

Subject Line
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Real-time new merchandise based on 
products browsed

Previous browsing history provides 
customers with product recommendations

New Merchandise

1

2

1

2

Challenge Accepted!  
New designs picked with you in mind!

HOUSEWARES

Sent as soon as new products 
arrive in catalog

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

37%

Click Rate

7%
(Revenue-Per-Email)

$0.40

RPE 

WHAT’S INTERESTING

This New Merchandise trigger from Living 
Spaces combines individual customer 
browsing data with up-to-date catalog data 
to personalize product recommendations and 
keep customers coming back for more.

Subject Line
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Real-time catalog data only shows cart 
contents that are still in stock

Coupon code helps to encourage 
completion of purchase by recipient

Abandoned Cart

1

2

1

2

It’s in the bag: Beaumont Duvet Cover

HOUSEWARES

Sent 2 hours after Cart Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

41%

Click Rate

11%
(Revenue-Per-Email)

$7.96

RPE 

WHAT’S INTERESTING

Super stylish products, super stylish email 
design, and a dynamically populated coupon 
code to keep customers coming back for more.

Subject Line
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Dynamic copy based on products 
searched for (e.g., Chinese Art & 
Antiques)

Products from category searched 
by customer

Best-selling items from category 
searched for

Abandoned Search

1

2

3

1

2

3

Chinese Art & Antiques auctions just for you

HOUSEWARES

Sent 4 hours after Search Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

40%

Click Rate

7%
(Revenue-Per-Email)

$2.46

RPE 

WHAT’S INTERESTING

Customers show clear intent to purchase by 
searching for specific products or categories, 
and Invaluable’s Abandoned Search emails 
show them the products and the in-category 
best sellers to drive conversions.

Subject Line
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Actual product searched by customer 
and priced based on country of origin

Real-time inventory data ensures only 
in-stock items are included in emails

Best-sellers in the category browsed

JEWELRY Product Abandonment

1

2

3

1 2

3

Are you still thinking about...

Sent 3 hours after Product Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

46%

Click Rate

12%
(Revenue-Per-Email)

$12.28

RPE 

WHAT’S INTERESTING

Product abandonment triggers are a great 
way to re-engage with customers, but when 
inventory is extremely limited it is imperative 
to have real-time information related to the 
product catalog.

Subject Line
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Price DecreaseJEWELRY

Targets customers that have browsed, 
but not purchased, items with price 
reductions

Combines new pricing and visuals of 
product previously browsed

Button links directly to product 
description page

1

2

3

1

2

3

Price Drop Alert: Your Vacheron  
Constantin Won’t Last Long

Sent immediately after price changes

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

38%

Click Rate

10%
(Revenue-Per-Email)

$7.44

RPE 

WHAT’S INTERESTING

By combining customer browsing history and 
up-to-date catalog data, Crown & Caliber 
immediately notifies customers about great 
deals on great watches.

Subject Line
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Real-time catalog data only shows cart 
contents that are still in-stock

Personalized product recommendations 
based on items in cart

Abandoned Cart

1

21

2

Still thinking about our Women’s Chronograph?

JEWELRY

Sent 2 hours after Cart Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

45%

Click Rate

14%
(Revenue-Per-Email)

$44.49

RPE 

WHAT’S INTERESTING

Pulling in the name of the exact product carted 
helps Timex reach a beautifully high revenue 
per email on this Abandoned Cart trigger.

Subject Line
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Post PurchaseJEWELRY

Email template designed to differ 
based on whether or not customers 
are high-value (i.e., VIP)

Real-time product data includes 
information on product purchased

Direct link to review page helps drive 
product feedback

1

2

3

1

2

3

Thanks for shopping at Ice.com

Sent 24 hours after purchase is made

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

43%

Click Rate

7%
(Revenue-Per-Email)

$0.33

RPE 

WHAT’S INTERESTING

Ice.com leverages segmentation and customer 
reviews to create lasting relationships with 
customers and drive repeat purchases.

Subject Line
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Template creative changes 
automatically based on gender

Direct link to category page

Products searched for in category

Abandoned Search

1

2

31

2

3

Still looking for chrono watches?

JEWELRY

Sent 4 hours after search abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

40%

Click Rate

8%
(Revenue-Per-Email)

$4.74

RPE 

WHAT’S INTERESTING

A search trigger that is automatically 
segmented based on gender further 
personalizes this communication to create  
an RPE that is rather impressive.

Subject Line
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Targets customers that have browsed, 
but not purchased, items with price 
reductions

Combines new pricing and visuals of 
product previously browsed

Real-time product recommendations 
based on browse behavior

SPECIALTY RETAIL Price Decrease

1

2

3

1

2

3

Still looking for Printers?

Sent immediately after price changes

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

20%

Click Rate

6%
(Revenue-Per-Email)

$0.41

RPE 

WHAT’S INTERESTING

Showing the new low price with an expiration 
date is a great strategy to provoke urgency and 
get customers to buy.

Subject Line
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Abandoned CartSPECIALTY RETAIL

Real-time catalog data only shows cart 
contents that are still in-stock

Real-time catalog data pulls product 
recommendations based on the item(s)  
in a customer’s cart

1

2

1

2

Did You Forget Something?

Sent 2 hours after Cart Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

39%

Click Rate

12%
(Revenue-Per-Email)

$3.46

RPE 

WHAT’S INTERESTING

Including banner promotions such as “Deal of 
The Day” can give customers more incentive to 
buy and help increase order values.

Subject Line
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Dynamic button populated with actual 
search term

Product from category searched by 
customer

Best-selling product recommendations 
included based on search behavior

Abandoned Search

1

2

3

1

2

3

The Private Reserve steaks you’re  
looking for are here right now!

SPECIALTY RETAIL

Sent 4 hours after Search Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

30%

Click Rate

8%
(Revenue-Per-Email)

$0.66

RPE 

WHAT’S INTERESTING

A ‘top-of-the-funnel’ trigger that delivers a 
$0.66 RPE is incremental revenue for your  
email stream.

Subject Line
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Automatic price decrease alerts based 
on products previously browsed

Visual showcase of product 
reduced in price

Real-time product recommendations 
based on browsing behavior

SPORTING/OUTDOOR Price Decrease

1

2

3
1

2

3

This Just Hit UA Outlet...

Sent immediately after price changes

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

45%

Click Rate

17%
(Revenue-Per-Email)

$1.75

RPE 

WHAT’S INTERESTING

Under Armour Price Decrease emails bring 
customers back to their site that haven’t 
engaged recently... and who may not have 
come back otherwise.

Subject Line
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Real-time catalog data only shows cart 
contents that are still in-stock

Personalized product recommendations 
based on items in cart

Abandoned Cart

1

2

1

2

3

Looks like you forgot something.

SPORTING/OUTDOOR

Sent 2 hours after Cart Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

47%

Click Rate

17%
(Revenue-Per-Email)

$4.90

RPE 

WHAT’S INTERESTING

Free Shipping promotions that appear directly 
below cart items are often the extra push a 
customer needs to buy.

Subject Line



26WINTER LOOKBOOK

Products from category searched by 
customer

Best-selling products recommended 
based on category searched

Abandoned Search

1

2

1

2

Still curious?

SPORTING/OUTDOOR

Sent 4 hours after Search Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

46%

Click Rate

11%
(Revenue-Per-Email)

$0.97

RPE 

WHAT’S INTERESTING

When a recipe that’s higher in the funnel 
drives revenue close to $1.00, it’s hard not to 
be curious.

Subject Line
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Products recommended based on 
category searched by customer

Recommended products are 
limited to those usable for a given 
customer’s vehicle

Dynamic layout based on number of 
product recommendations

AUTOMOTIVE Abandoned Search

1

2

3

1

2

3

Still need this for your 2001 GMC Yukon XL 1500?

Sent 4 hours after Search Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

53%

Click Rate

8%
(Revenue-Per-Email)

$1.54

RPE 

WHAT’S INTERESTING

Advance Auto has a unique offering in 
showing the top 6 results in specific 
categories searched for a certain car.

Subject Line
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Real-time inventory data ensures only 
in-stock items are included in emails

Actual product(s) browsed by 
customer

Best-sellers in the category browsed

Product Abandonment

1

2

3

1

2

3

Checking us out? Our product  
reviews speak for themselves.

AUTOMOTIVE

Sent 3 hours after Product Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

54%

Click Rate

8%
(Revenue-Per-Email)

$0.92

RPE 

WHAT’S INTERESTING

Cobb Tuning dynamically pulls in customer 
reviews for abandoned products to help 
entice a purchase.

Subject Line
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Real-time new arrivals based on 
previous products browsed

Direct link to all new arrivals in 
product catalog

ELECTRONICS New Merchandise

1

2

1

2

Check out our newest arrivals!

Sent as soon as new products 
arrive in catalog

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

35%

Click Rate

9%
(Revenue-Per-Email)

$0.56

RPE 

WHAT’S INTERESTING

When new, big ticket items go on sale on Abt.
com, alerting customers of price drops on 
items they have browsed is pretty compelling.

Subject Line
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Dynamic copy includes category 
browsed by customer

Direct link to category browsed 
by customer

Product recommendations based 
on category browsed by customer

ELECTRONICS Product Abandonment

1

2

3

1

2

Shopping for All Tablets? Choose Only From the Best

Sent 3 hours after Product Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

40%

Click Rate

16%
(Revenue-Per-Email)

$3.35

RPE 

WHAT’S INTERESTING

The product detail page is the last step before 
a customer puts an item in his cart — but 
sometimes he never take that next step. 
Newegg pulls in popular products in the 
category browsed to get customers to the 
next step.

3

Subject Line
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Dynamic copy based on products 
searched for (i.e., “Personal Care”)

Products in category searched for

Direct link to category page

ELECTRONICS Abandoned Search

1

2

3

1

2

May we suggest...

3

Sent 4 hours after Search Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

39%

Click Rate

09%
(Revenue-Per-Email)

$2.05

RPE 

WHAT’S INTERESTING

Customers who utilize the search bar have 
a clear interest in specific items. Sending 
customers an email relevant to their search 
can assist with conversions.

Subject Line
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Information and image of product(s) in 
cart pulled into email content

Real-time catalog data powers 
additional product recommendations

ELECTRONICS Abandoned Cart

1

2

1

2

The Samsung Galaxy S5 is waiting for you!

Sent 2 hours after Cart Abandonment

RESULTS FROM BLUECORE PARTNERS*
*KPIs are Averages Across Bluecore Partners in Apparel Industry

Open Rate

42%

Click Rate

12%
(Revenue-Per-Email)

$4.47

RPE 

WHAT’S INTERESTING

In the email copy, T-Mobile highlights 
promotions specific to the product in the cart 
as a push to get customers to convert.

Subject Line
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That’s awesome!

Research shows that people who finish what they start are 10x more attractive  
and intelligent       than their peers. 
(Note, “Research” done on the Internet. Mostly very likely that this isn’t true. It’s a compliment. Take  it and 

move along please.)

If you have questions or feedback, please reach out to lookbook@bluecore.com.

Thank you!

WOAH, YOU READ THE WHOLE THING?

mailto:lookbook@bluecore.com

